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FAX: PUBLISHING

Hachette Comics has launched 
the Robinson Millennials comics 
brand in partnership with Hiveworks, 
North America’s leading publisher 
of webcomics. A recent highlight, 
released in France in late August, was 
an adaptation of the first volume of 
Enquêtes de Nicolas Le Floch (a series 
of novels by Jean-François Parrot 
published by Éditions Lattès): L’Énigme 
des Blancs-Manteaux.

FAX: TRAVEL RETAIL

Lagardère Travel Retail France has 
adopted WeChat Pay (a smartphone 
payment system; see Enter 147) for its 
Chinese customers at the 14 Duty-Free 
& Fashion boutiques it runs at Nice-
Côte d’Azur airport.

FAX: TRAVEL RETAIL

Lagardère Travel Retail Greater China has 
opened its very first King Bakery food 
store at Hong Kong international airport, 
on the departures level in the main hall. 
This exclusive new concept was developed 
specially for the airport.

FAX: TRAVEL RETAIL

A new gourmet store has opened in  
Terminal 1 at Prague-Václav-Havel 
airport in the Czech Republic. The 
store sells a range of regional products 
as well as produce from the Premium 
Food Gate and Casa del Gusto brands.

A new restaurant with Thierry Marx

New culinary heights

Creative and innovative cuisine using the teppanyaki
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Stores galore!
Lagardère Travel Retail France and 
Marseille-Provence airport have 
inaugurated 2,000 sq. m. of retail 
space, primarily Duty-Free and 
Travel Essentials outlets. Travelers 
using Terminal 1 will now be able to 
browse a 700-sq.-m. Aelia Duty Free 
store focusing on French gastronomy 
and lifestyles.
This Next Generation approach to 
retail is given a further boost with 
a new Relay outlet and several 
“combistores”: Relay - L’Occitane en 
Provence (100 sq. m.), Relay - Casino 
Shop (295 sq. m.), Relay – Fnac, and 
Air de Provence - La Cure Gourmande.

TRAVEL RETAIL

No. 3 Lagardère Travel Retail has come third in the “World’s Top Travel Retailers” ranking.
Source: The Moodie Davitt e-Zine, 20 July 2018.

After La Plage at Nice-Côte d’Azur 
airport, L’Étoile du Nord at the 
Paris-Nord station (see Enter 143) 
and La Villa at Édouard-Herriot-
HCL hospital in Lyon, Lagardère 
Travel Retail France is teaming up 
again – for the fourth time – with 
chef Thierry Marx. Relay@
ADP (a joint venture by 
Lagardère Travel Retail 
France and Groupe ADP) 
has opened a new restaurant in the 
public zone (level 2) of Terminal 1 
at Paris-Charles-de-Gaulle airport: 
Teppan. As Matthieu Mercier, COO 
of Lagardère Travel Retail France, 
explains, “This project would never 
have come to pass without Groupe 
ADP’s determination to showcase 

French gastronomy at its airports, 
and our capacity to deliver it. We’ve 
created a space that is both unusual 
and welcoming, offering travelers 
an original and high quality dining 
experience.” This is a restaurant 
that “invites travelers to discover 

cuisine inspired by a fast-casual 
style, using high quality local 
produce and original seasonings.” 
For Thierry Marx: “Teppan’s cuisine 
is the showcasing of quality local 
products, three gestures and 
seasonings inspired by my travels to 
turn them into a culinary emotion.” 

Why call it Teppan? Because the 
restaurant offers a cuisine based 
on using the teppanyaki, Japanese 
for “cooked on an iron plate”, 
which offers “perfect temperature 
control and fast cooking times.” 
Open seven days a week, from 6am 

to 10pm, Teppan seats 120 people 
served from a kitchen open to the 
dining room and bar. Throughout the 
day Teppan offers set menus and à 
la carte dining to suit the amount of 
time travelers have available – with 
the guarantee of outstanding visual 
and taste sensations! ������
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Join our Club 
The Famous Five have arrived at 
Hachette Pratique and they’re ready 
for some new adventures – as adults! 
The iconic, enduringly-popular sto-
ries written by Enid Blyton, which 
have sold millions of copies and 
been translated into 40 languages, 
are back as George, her cousins and 
Timmy set out on “adventures as 
adults” involving “current topics, with 
the focus firmly on parody.” The first 
titles to be published are the French 
translations of: Five Go Gluten Free, 
Five Go Parenting and Five Go on a 
Strategy Away Day. The original books 
were published in the UK by Quercus  
(Hodder & Stoughton - Hachette UK). 

PUBLISHING

Vincent Romet, CEO France - Regional COO of Lagardère  
Travel Retail, Thierry Marx and Mathieu Daubert, director of 
the Customer division of Groupe ADP
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FAX: SPORTS AND ENTERTAINMENT

Lagardère Plus (see Enter 146) joined 
Hyundai Motor France in its partner-
ship with FIFA during the FIFA U-20 
Women’s World Cup that took place in 
France in August.

History 
Éditions EPA is publishing a large-for-
mat souvenir album, Le Journal du 
Dimanche – 70 ans d’histoire(s), ded-
icated to the long-standing French 
weekly newspaper and authored by 
former deputy editorial director Patrice 
Trapier. This handsome book uses a 
broad selection of headlines, op-ed 
pieces and stand-out articles to trace 
the historical events and changes that 
have fashioned today’s society.

Land of rugby
Lagardère Travel Retail has partnered 
with NZ Rugby to open the first official 
All Blacks store in the publically-acces-
sible zone at Auckland international air-
port (New Zealand). The 80 sq. m. store 
offers an “innovative and eye-catching” 
environment, thanks to features such 
as LED screens and a 360° virtual re-
ality haka experience, as well as an 
impressive array of All Blacks products, 
including clothing, shirts and balls.

Europe 1’s new programme schedule for 2018-2019

Europe 1 enters its 64th new season 
by getting back to basics. As Laurent 
Guimier, deputy chairman and CEO of 
Europe 1, explains: “Enjoyment and 
sharing with our audience are the two 
pillars underpinning Europe 1’s mission 
over the next few years. […] Our 

listeners want Europe 1 to be a station 
they can rely on at all times, a friendly 
and funny, kind and respectful station. 
[…] I’m offering them the chance 
to get involved with us in creating 
the media they want for the 2020s. 
That’s the mission I have entrusted to 
Nikos Aliagas and the entire Europe 
1 team for this season.” The new 
programme schedule features 80% of 
voices already familiar to listeners last 
season and, for the first time, the same 
number of women and men: 12 men 
and 12 women. Accompanied by a 

Enjoyment and sharing

No. 1 The 22nd annual French publishing industry rankings: Hachette Livre still in first place.
Source: Livres Hebdo, June 22, 2018; ranked by pre-tax sales for 2017.

Re-engaging with listeners
03

PUBLISHING

TRAVEL RETAIL

brand new audio identity, the week-
time schedule features Matthieu 
Noël (5-7 a.m.), Nikos Aliagas at 
the head of the ‘morning’ session 
until 9 a.m. (with Nicolas Canteloup 
staying faithful to his 8.45 a.m. slot), 
followed by Wendy Bouchard, Anne 

Roumanoff, Raphaëlle Duchemin, 
Émilie Mazoyer for two hours of 
music every evening, and Christophe 
Hondelatte. This season’s new voices 
are provided by Audrey Crespo-Mara 
(in charge of the ‘morning’ political 
interview), Olivier Delacroix at 3 p.m. 
followed by Laurence Boccolini then 
Matthieu Belliard from 5-8 p.m. 
The weekend slots are filled with 
a mixture of established Europe 
1 voices and newcomers, including 
Bernard Poirette from 6-9 a.m.
Europe 1 is launching plenty of 

new digital initiatives for the 2018-
2019 season, including a new 
website in place since late August, a 
new app in October and, notably, the 
creation of Europe 1 Studio, a label 
designed to foster alternative forms 
of radio, such as podcasts, audio 
books and voice assistants. As part 
of this mission, in mid-September, 
in partnership with Universal, the 
station unveiled 3h56, le premier 
homme sur la Lune, an original 
14-episode series looking at the 
Apollo 11 mission and humankind’s 
first steps on the moon. The label 
will also be showcasing up-and-
coming talents from social media, 
such as YouTuber Hugo Travers. 
In an additional development, 
Laurent Guimier is planning on 
shortly reintroducing the station’s 
nationwide roadshow to get even 
closer to listeners. ����
www.europe1.fr; #Europe1 
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Laurent Guimier (standing) at the Europe 1 
autumn press conference

FAX: ACTIVE

Filming on the series Une île (6 x 52’) 
continues until the end of November, 
produced by Image et Compagnie 
(Lagardère Studios) for Arte, with a cast 
featuring Laetitia Casta and Sergi López.

FAX: SPORTS AND ENTERTAINMENT

In mid-September, Lagardère Sports 
signed a management and commercial 
representation agreement with Finnish 
golfer Kim Koivu.

SPORTS AND ENTERTAINMENT

ATP 250
Lagardère Sports is renewing its 
partnership with the sports agency 
e|motion sports GmbH Germany. 
The Group’s sports marketing 
agency has acquired worldwide 
media distribution rights (excluding 
Germany) to the ATP 250 Mercedes 
Cup tennis tournament in Stuttgart 
until 2022. 
As the market leaders in the tennis 
media business, Lagardère Sports 
will offer “individual solutions for 
tournament partners as well as 
attractive distribution platforms and 
dedicated sales approaches for the 
tournaments’ sponsors.”
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Focus on the new literary season of Hachette Livre’s general literature publishing houses

“Our list for autumn 2018 
is built on the twin pillars 
of tradition and renewal.  
A ‘concentrated’ list with 

five works – four by French authors – comprising three 
books from established writers Yann Queffélec, Émilie 
de Turckheim and Jean-Daniel Baltassat and two first 
novels by Marc Citti and Fatima Farheen Mirza, Ser-
gent Papa and Cette maison est la tienne.
This year’s crop of French and non-French literary 

“We have put together an 
autumn list packed with 
well-known figures and 

new authors. Our list illustrates our belief that liter-
ature is the most powerful possible prism reflecting 
the chaos of the world and the turmoil of our inner 
lives. These are tales that only literature can tell. Writ-
ers are people on the margins, which means that any 
novel or literary text can become that strange place 
where a light is shined on history and the present. 
With our autumn offering, each of the works either 
delves into certain somber episodes of our past, as 
Bruce Bégout does, or takes a no-holds-barred look 
at the present, like Aurélie Filippetti; they tell us about 
France through the prism of French cinema and the 
figure of Alain Delon, paint a powerful picture of the 
status of today’s women with a narration of childbirth, 
and use the story of a hovertrain project that never 
materialized to conjure up the power of abandoned 
utopias and the question of literary vocation. Each in 
their own way, but always generously and exactingly, 
our authors have succeeded in bringing alive the 
world we live in through the subjects they hold dear 
or their personal demons.”

������Sophie de Closets, CEO of Éditions Fayard

Since mid-August, over 560 novels* have been published to mark the new literary season. 
Encompassing everything from first-time novelists to established talents, family tales to novels 
recounting reality, Hachette Livre’s general literature publishing houses are central to what is 
indisputably the highlight of the literary year in France. The directors of Calmann-Lévy, Fayard, 
Grasset, JC Lattès and Stock talk about their ‘autumn lists’, eagerly anticipated by book stores 
and readers alike!
*The trade weekly Livres Hebdo, in its edition of June 29, 2018, reported a total of 567 novels, including 186 written in languages other than French and 94 first novels, from the entire French publishing 
sector in autumn 2018.

Meet the authors

works from Calmann-Lévy sport a new graphic look 
and reflect the approach that has characterized the 
house over the last two centuries: publishing voices 
that are meaningful.
Whether we want to address transmission, art, solidar-
ity, family or wide open spaces, literature remains one 
of our founding pillars, and we’re delighted to help it to 
shine ever more brightly this year.”

�����Philippe Robinet, managing director of Éditions Calmann-Lévy

Hachette Livre has acquired all the shares 
in La Plage, a publishing house founded 
in 1994 by Laurence Auger and Jean-Luc 
Ferrante.* This is what the two founders 
have to say: “Continuing our editorial 
adventure under the Hachette Livre umbrella 
means that our house has a guaranteed 
future. It also gives us the opportunity to 
take our authors’ environmental message 
to a far larger audience.”
With a catalogue of 250 titles and an 
average of 40 new works published each 
year, Éditions La Plage aims to share “the 
latest expertise and knowledge of the 
people working on environmental issues 
today” in various spheres, from cooking 
(vegetarian, vegan, etc.), ethics, health 
and natural beauty to parenting, sports 
and yoga. This “ethical and sustainable” 
commitment is reflected in the books 
themselves, which are printed on recycled 
paper or paper from sustainably managed 
forests by local printers.
It is interesting to note that 2018 is 
the year of the fish at La Plage, with 
the translation of What A Fish Knows, 
Jonathan Balcombe’s bestseller, and 
Les Paupières des poissons, a cartoon 
explaining scientific concepts by 
Sébastien Moro and Fanny Vaucher.
The publishing house’s bestsellers include 
Sans gluten naturellement by Valérie 
Cupillard, Agar agar by Clea, Ma cuisine 
végétarienne pour tous les jours by Garance 
Leureux and Vegan. La Plage has also won 
four times the World Gourmand Cookbook 
Awards, including Marie Laforêt’s Vegan, 
translated into English, Spanish and Italian 
in 2016, and Soif de bio by Jean-Marc 
Carité in 2017.
Éditions La Plage will join the Hachette 
Illustré division headed by Isabelle Magnac. 
www.laplage.fr
*Vice-president of the Environment and Production Commission 
of the national publishers’ federation.

Ethical and sustainable!
Acquisition of Éditions 
La Plage
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“I’m not convinced that publishers are best placed 
to comment on their house’s autumn list because 

they tend to ‘prefer’ each book in the way that we prefer each of our chil-
dren; because they treat each book as a work of friendship as well as lit-
erature, giving it heft, import and density; because they are wary of snap 
classifications that oversimplify a work whose ‘raison d’être’ is to avoid 
all classifications; because they know just how artificial it is to compare 
themes, genres, styles and generations. Itemizing first or second novels, 
long-term authors or those new to the house, works by French or non-
French writers - none of this provides anything more than a cold and sterile 
number that can never express what specifically each work provides.
So, how can I best summarize autumn 2018 for Grasset? Every one is a 
book worthy of being read...”

������Olivier Nora, CEO of Éditions Grasset

“A new publishing season is as much a meeting with a 
lover you’re determined not to be late for as it is a gath-
ering of 400 French novels! How can you stand out in the 
midst of all that hubbub? Stock’s autumn list is crafted 
around the strong and distinctive voices of a dozen or so 
novelists. Every book on it occupies its own universe and 

creates a unique world, although, wholly fortuitously, all these worlds share 
a focus on families and the madness they bring in their wake. Accursed 
kings and parricides from Clara Dupont-Monod. A quest for a mother and a 
story of origins from Christophe Boltanski. The lost brother — and the pain 
of that loss — from Olivia de Lamberterie. The prodigal and miraculous son 
from Tobie Nathan. And so it goes on! I love a story that is both intimate and 
universal. And I’m happy that, amidst all the background noise, message 
and melody are always there, that they persist and can be heard.”

������Manuel Carcassonne, managing director of Éditions Stock

Grasset

“There are fewer titles in our list this 
year: six French novels and one work by 
a non-French author. Our list focuses on 
far-off places, taking us to the heart of the 

Algerian desert with Nina Bouraoui, a dangerous and sensual Beirut with 
Diane Mazloum, the America of the New Yorker with Michèle Fitoussi, as well 
as to Brazil with Serge Bramly, both Congos with Henri Lopes, Cameroon 

with Patrice Nganang and Ireland with John Boyne. Despite their diversity, 
what these books share is an ability to tell the story of lives marked by 
war, exile, questions of belonging – cultural, geographical, sexual – and 
an unquenchable desire to be free. Understanding who we are and the 
world that we live in: this is what our autumn list sets out to do, using 
travel as the key.”

������Karina Hocine, deputy CEO of Éditions JC Lattès
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INNOVATION

CSR

Beauty New Age: an innovative beauty concept

The Lagardère team runs La Parisienne foot race for the 11th time

On Sunday 9th September, and for the eleventh 
year in a row, a team of runners donned the 
Lagardère colours for La Parisienne, Europe’s 
number one women’s foot race and the third 
largest race in France. The theme for this 
year’s race, the 22nd, was “New York”, and the 
21,367 runners who finished got to race along 
the Champs-Élysées, an honor introduced last 
year. Over 40 runners from Corporate and the 
Group’s four divisions (Lagardère Publishing, 
Lagardère Travel Retail, Lagardère Active 
and Lagardère Sports and Entertainment) 
put everything into the seven-kilometre race 
and were rewarded with 47th place out of 
the 301 teams that finished1 the Challenge 

Entreprise2 (out of 475 teams representing 
registred companies): a fine exploit!
La Parisienne has been supporting breast cancer 
research for 13 consecutive years, in partnership 
with the Foundation for Breast Cancer Research. 
In 2017, the race raised over €101,400. And 
since the beginning of its partnership with the 
Foundation for Breast Cancer Research, La 
Parisienne has raised over €1,086,027 and 
funded 25 projects. Congratulations and a big 
thank you to all the women who took part!
1In 2017, the Lagardère team ranked 20th out of 322 teams 
who finished. 2Companies must form a team of at least 
10 runners to participate in the Challenge Entreprise. Rank-
ings are based on the accumulated times of the first 10 run-
ners to finish divided by their combined ages.

Group spirit

Dag Rasmussen, chairman and CEO 
of Lagardère Travel Retail, Augus-
tin de Romanet, chairman and CEO 
of Groupe ADP, and Jean-Charles 
Decaux, co-CEO of JCDecaux, have 
launched two new concepts at Par-
is-Charles-de-Gaulle airport (Termi-
nal 2E, Hall K): La Place Digitale, a 
100%-digital space developed by 
JCDecaux, and 
Beauty New 
Age, the new 
beauty concept at the BuY Paris 
Duty Free boutiques. Rolled out 
by the Group’s division and Paris 
Aéroport, the new concept aims to 
“reinvent beauty at the very heart 
of the ultimate Parisian shopping 
experience.” With over 600 square 
meters of space operated by SDA,* 

A whole new experience
Beauty New Age offers travelers “a 
smooth, simplified and multi-expe-
riential visit” while brands benefit 
from “an unparalleled opportunity to 
showcase their skills and expertise 
as well as to run special promotions 
and increase interactions with their 
customers.” A range of expert ser-
vices, such as an in-store barber 

and a make-up station featuring 
the entire make-up range, will bring 
even more dynamism to this inno-
vative new outlet. As Dag Rasmus-
sen puts it: “The concept reflects a 
philosophy which places the cus-
tomer at the heart of everything 
we do. Service is the cornerstone 

of our approach. This beauty space 
lets passengers enjoy the ultimate 
experience, thanks notably to exclu-
sive digital entertainment and per-
sonalised ranges and services.” 
Beauty New Age intends to embody 
“the very best of phy-gital in an 
airport setting” by combining all 
the advantages “of traditional shop 
elements – personalised customer 
care, advice and so on – with the 
benefits of digital in order to boost 
the appeal of the products and rein-
force sales people’s skills.” Soon to 
be rolled out in all the Paris airport 
terminals, the concept is designed 
to provide travelers with a space 
where they are guaranteed a truly 
remarkable experience. �
*Joint venture between Lagardère Travel Retail and Groupe ADP.

INNOVATION

Perfumist
The Aelia Duty Free boutique at Nice-
Côte d’Azur international airport deliv-
ers a world first with Perfumist: an app 
that provides an “innovative and per-
sonalized” scent experience that helps 
customers to find their ideal perfume 
– all in under two minutes! Featuring 
products available from the boutique 
and offered in 24 languages, Perfumist 
uses a range of criteria, such as scent 
notes, ingredients, brands and price 
brackets, to present travelers with a 
selection of 10 fragrances that perfect-
ly match their tastes.

No. 1
Hachette Livre won first prize in the Publisher category of the “Accessible Books 
Consortium International Excellence Awards: Publisher” at the London Book Fair 
International Excellence Awards 2018. The prize recognizes its work to promote access 
to books among people living with disability.

Reinventing beauty
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Meeting the challenge
For the sixth year in a row, teams 
from Lagardère Travel Retail took 
part in Challenge Against Hunger, 
an event held in mid-June by Action 
Against Hunger (ACF). Staged on the 
main esplanade at La Défense, over 
3,200 sports women and men, includ-
ing 253 staff from the division, raised 
€43,630 to support ACF’s work.  
Congratulations to one and all!

CSR
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FAX: CSR 

Hachette-Phoenix1 used the Beijing book 
fair to present a new type of water-soluble 
book wrapper made from corn starch. The 
innovation is designed to combat pollution 
in a market where over 95% of books 
printed in China2 are individually plastic-
wrapped prior to sale. 
1Subsidiary of Hachette Livre and Phoenix in China. 
2Over 9.2 billion publications in 2017; source: China’s General 
Administration of Press and Publications.



HUMAN RESOURCES

In 2017, Lagardère was...
As is customary each year, the 
Human Relations department has 
provided figures that offer a snap-
shot of the Group’s human face. 
At the end of 2017, the Lagardère 
group had 28,886 permanent 
employees.* With operations in 
more than 30 countries worldwide, 
Lagardère confirmed its status as a 
multinational group with over 67% 
of its permanent workforce located 

outside of France. And most of its 
employees are women, occupying 
63% of the total workforce and 55% 
of management positions.
Promoting diversity, training and 
employee involvement are strate-
gic challenges within the Group’s 
corporate social responsibility 
(CSR) policy, with efforts focused 
on developing employees’ skills 
and careers. For example, the LL 

Network, designed to foster gender 
balance in the Group, was set up in 
France in 2017 (see Enter 146). The 
network exists to encourage gen-
der balance throughout the busi-
ness, improve women’s access to 
senior posts and promote synergies 
between the Group’s various busi-
ness divisions. Close to 350 mem-
bers of staff currently join in the 
series of workshops, lectures and 

8 864

2 399
PUBLISHING >

TRAVEL RETAIL >
SPORTS AND ENTERTAINMENT >

Total Americas >

1 631
6 098

175
7 904

PUBLISHING >
TRAVEL RETAIL >

ACTIVE >
SPORTS AND ENTERTAINMENT >

Total Europe (excluding France) >

2 666
  4 860

766
572

8 864

PUBLISHING >
TRAVEL RETAIL >

SPORTS AND ENTERTAINMENT >
Total Asia-Pacific >

107

PUBLISHING >
ACTIVE >

Total Africa > 

AFRICA

ASIA
PACIFIC

133
2 049

217
2 399

82
25

107

7 904

2 365
4 228
2 416

467
136

9 612

PUBLISHING >
TRAVEL RETAIL >

ACTIVE >
SPORTS AND ENTERTAINMENT >

OTHER ACTIVITIES >
Total France >

9 612

Breakdown of workforce by division and by geographical area at the end of 2017

Inflow of permanent 
personnel by division

(excluding France)

Breakdown of workforce
by division

5% Sports and Entertainment 1% Other activities

Sports and Entertainment 800

Other activities 23

1%Executives (female)

1% Journalists and
photographers (male)

2% Journalists and 
photographers (female)

24% Publishing

Publishing 2 054

11% Active
59% Travel Retail 

Active 992

Travel Retail 17 700

1% Executives (male)

Managers (female)13%

Other employees (male)

Other employees (female) 47%

24% 11% Managers (male)
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networking events run by the LL 
Network.
Finally, as every year, the Group 
wishes to stress the effort made in 
youth training, with 1,909 trainees 
and interns welcomed in 2017.
*Employees with open-ended employment contracts (CDIs).

The number of positions filled 
via internal mobility* in France.
*Positions filled between and within divisions (including 
Corporate) and by fixed-term contracts being converted 
to permanent contracts.

289



A question for…
Gérard Adsuar,
chief financial officer of Lagardère SCA

What are the highlights of the first half-
year 2018 results?

The results are pretty good. Thanks to 
notable contributions from Lagardère 
Travel Retail and Lagardère Publishing 
as well as sustained business activity at 
Lagardère Active, and despite the antici-
pated unfavourable calendar impacting 
Lagardère Sports and Entertainment, 
the Group maintains a solid growth 
momentum. These results corroborate 
our strategic refocusing plan around 
Lagardère Publishing and Lagardère 
Travel Retail and has two objectives: to 
develop a simpler and more ambitious 
business profile and to improve cash 
generation to finance the growth of our 
priority activities. The plan was rolled 
out in the first half of the year, resulting 
in several disposals and acquisitions. 
As part of our goal to develop the two 
priority divisions, the Group acquired 
Editions La Plage (see p.4) and entered 
into an agreement for the acquisition of 
Hojeij Branded Foods, which operates 
more than 124 bars and restaurants in 
38 airports across the US and Canada. 
Thanks to this acquisition we will beco-
me the third largest player in the North 
American Travel Retail and Foodservice 
industry and a USD 1.1 billion player!
In view of these good performances, we 
are raising our 2018 guidance,* now 
expected to be between 1% and 3% 
versus 2017. The Group remains fully 
committed to its strategic refocusing 
plan, delivered through rigorous mana-
gement and supported by our teams’ 
skills and creativity.

*Growth target for recurring operating profit of fully consolidated 
companies, restated for IFRS 15, at constant exchange rates and 
excluding the impact of disposals at Lagardère Active. 
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First-half 2018 results

CORPORATE

2017-2018 Innovation Awards ceremony

Thierry Funck-Brentano (fourth from the left) 
with winners of the 2017-2018 Innovation Awards

Innovative projects
Nearly ten years after their launch, 
the Innovation Awards once 
again celebrated the Lagardère 
Group’s most innovative projects 
and ideas. This highly anticipated 
ceremony was attended by almost 
100 guests from Corporate and the 
Group’s four business divisions, 
including Thierry Funck-Brentano, 
co-managing partner of Lagardère 
SCA, Arnaud Nourry, chairman and 
CEO of Hachette Livre, and Dag 
Rasmussen, chairman and CEO 
of Lagardère Travel Retail. This 
latest edition of the Awards turned 
out to be particularly impressive 
thanks to “the innovative projects 
of the Lagardère group’s many 
intrapreneurs and initiatives which 
invent the growth models of the 
future, enrich ‘business know-
how’ and enhance our brands and 
activities,” in the words of Julien 
Durand, Lagardère group’s SVP 
strategic development, in charge of 
the Group Innovation Network. The 
awards include the Innovation Prize 
as well as this year’s newcomer, 

the Prize for the Best Failure, 
honoring “projects which provided 
beneficial lessons.”
For Edouard Minc, Prospective and 
Investment director of the Group 
Innovation Network: “The 2017-
2018 Awards were a tremendous 
success, with 40 projects entered, 
and 15 finalists, from twelve coun-
tries where the Group’s business 
divisions operate, and driven by 
men and women from a very diverse 
range of professional backgrounds!”
The Innovation Prize was awarded 

to three projects that stood out 
for their daring,  creativity, high 
added value and their potential for 
transforming the Group: the first 
prize went to Gravity, the online 
advertising purchasing platform 
(Lagardère Digital – Lagardère 
Active), which markets advertising 
inventories and data in a pooled and 
complementary way in a premium 
media environment; the 2nd prize 

went to Lili Bot (Hachette Romans 
– Lagardère Publishing), a reading 
experiment using a chatbot on 
Facebook Messenger to “bring to 
life” the heroine of Another Story of 
Bad Boys by Mathilde Aloha; 3rd prize 
was awarded to Magnum (Duty Free 
Global – Lagardère Travel Retail), 
a solution that leverages Big Data 
and machine learning technologies 
to adapt the sales offerings at BuY 
Paris Duty Free and respond to 
different types of customers. Finally, 
the Prize for the Best Failure honored 

three projects for 
their “focus on 
learning initiatives 

and ability to bounce back”: Paris 
Match e-commerce photos, Dédé 
the Journal du Dimanche chatbot, 
and Easy Project, the project 
management tool from Lagardère 
Travel Retail Czech Republic.
Warmest congratulations to the 
winners, and everybody who 
presented a project! �
For more information: http://enter.lagardere.net; innovation@lagardere.fr

Daring and creativity

Lagardère revises upwards its Group recurring EBIT1 target for 2018: 
growth now expected between 1% and 3%.2 

Sustained revenue growth, up 4.4% like-for-like.1

• Revenue of €3,366 million, up 4.4% like-for-like.1

• Group recurring EBIT2 stable, lifted by strong business momentum despite an unfavourable sporting calendar.
• Profit before finance costs and tax up sharply to €243 million from €95 million in first-half 2017.3 
•  Solid financial position with free cash flow improving substantially to a positive €149 million from   

a negative €67 million in first-half 2017.3

1Alternative performance indicator. 2Versus 2017 Group Recurring EBIT, restated for IFRS 15, at constant exchange rates and excluding the impact of disposals at Lagardère Active. 
3Restated for IFRS 15.
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The Jean-Luc Lagardère Foundation and 
the Arab World Institute have awarded 
the 2018 Arab Literature Prize to 
Omar Robert Hamilton for his novel La 
ville gagne toujours (Gallimard). 
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